New YorK's free daily newspaper




GAINING WHERE OTHERS ARE FAILING

Reaches a generation
lost to newspapers

Launched in October 2003, amNewYork is
New York’s first free daily newspaper.

It develops new newspaper readers

Thirty-one percent of our readers are
18-34, more than the percentage of
traditional daily papers.




ANABSOLUTECOMMITMENT TO NEW YORK CITY

The New York Times & Washington Post
picked up our exclusive on The Statue
of Liberty fund scandal




EMBRACING A DEMO LOST TO TRADITIONAL DAILIES

Research by John Bartolomeo,
managing partner of Clark,
Martire & Bartolomeo in
Englewood Cliffs, N.J., indicates
thatyoung people are not
embracing newspaper reading
at the same rate are their
parents. The table shows the
“read every day’ figure for age
cohorts over time. For each
survey year, age groups show
progressively lower readership.
“If these trends continue
without industry action, by
2010, the “read everyday”
figure for the entering cohort
20to 29 year-olds in 2010 is
projected to be 9 percent,” he
warns..




REACHING YOUNG URBAN PROFESSIONALS

Age Summaries

Adults 18-49 64% 60% #$% 55%
Adults 21-49 60% 57% #&% 47%
Adults 21-54 68% 65% (% 57%
Household Incomes $78,185 $83,402 ) R H $114,520
Mean

White Collar 44.7% 45.8% , - .&% 60.3%
College Educated 54% 62% #( % 83%
Employed Full Time 59% 57% #' % 53%
Male 52% 59% -, % 53%
Female 48% 41% *| % 47%
1+ Domestic Trips 15% 17% $(% 14%
Theater 1 + 43% 49% --% 64%
(past 30 days)

Sit-down Restaurant 94% 94% 0#% 95%
(past 30 days)

Belong to a Health Club 17% 18% $* % 30%

* All data collected from Scarborough Research, New York, NY Study, Release 2 (March 2004-August 2004)




REACHING AFFL UENT COMMUTERS
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4 of the 5 counties that comprise NYC experience the longest
average commute- to- work times in the country. Prime Time:
the perfect time and place to read a newspaper.

Queens 41.7 min- Bronx 40.8 min- Kings 39.7 min- Richmond 41.3 min

Of these commuters:

56% are female

56% are between 18 and 44
73% are white collar workers
67% are college educated
40% earn more than $50K

Source: U.S. Census, 2000; Metropolitan Transit Authority, 2003 Su bway RI ders h Ip Age

amNewYork reaches commuters first thing in the
morning, when they are not distracted by work or family




REACHING URBAN PROFESSIONALS ONTHERWAY TO WORK

Last audit — 266,500

Current circulation - 311,500
Hand-distributed by 180 street promoters
Over 1,000 news boxes strategically

Also in: Brooklyn,
Queens, Staten
Island, the Bronx &
New Jersey, Long
Island & Westchester o BOX

O rromOTER
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Harlem , Wash Heights & Inwood 17871
Upper West Side 20,742
Upper EastSide 39,509
Chelsea/ Midtown 61,125
GrammercyMurray Hill 14,759
West Village/Soho 7,354
Union Square/ East Village 8,572
Chinatown/ Lower East Side 4,466
Wall Street/Tribeca 27,330
New Jersey 15,771
Brooklyn 35,706
Queens 39,737
Westchester 3,347
Long Island 9,585
Staten Island 450
Bronx 5,219
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AMNEWYORK’S CURRENT CIRCUALTION

amNew York offers a deeper
Manhattan coverage than ever

We currently have a higher
circulation in Manhattan than any
other daily (including the NY
Times)

amNew York has exclusive
distribution inside Newark Penn
Station and is distributed at all Path
and Light Rail locations in NJ

amNewYork also has distribution
on Metro North, and has exclusive
distribution with the LIRR and
Hampton Jitney




TARGETING HIGH INCOME AREAS
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Source: Economy.com




DOMINATING MANHATTAN
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*Based on amNew York Average Daily Net Draw, Q4 2004, current circulation
**Source: ABC Audit Statements




TARGETED CIRCULATION
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*Based on amNew York Average Daily Net Draw, Q4 2004
*Source: ABC Audit Statements




ARE YOU PAYING FOR CIRCULATION YOU DONT NEED?
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*Based on amNew York Average Daily Net Draw, Q4 2004
**Source: ABC Audit Statements




HOW MUCH ARE YOU PAYING FOR CIRC YOU DON'T NEED
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CREATE EXCITEMENT

amNewyYork created a stir by giving out 15,000 Krispy Kreme

donuts at Penn Station and Grand Central Station for T-Mobile to
kick off their “Friday’s are Free” campaign. The promoters told
every person “Friday’s are Free courtesy of T-Mobile” as they
offered up donuts.
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Promote concerts and club
events with GM cars parked
outside the venues and GM

signage inside




IMPULSE ON THE WEB AND IN PRINT
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Night clubs - Music - TV- Movies - Eating out

SPNewYork Local band
audio bytes,

Complete local T reomiriac
happenings and 2004 GTO

Event search, and
more.

100,000’s of page
views

Party Pics - over a
hundred different
people pictured
every week

| Team - our
professional

/\ promotional crew

> visiting clubs and
bars

Sample mock-up, actual may vary




WHEN ADS ARE NOTICED & ACTED UPON




OURADVERTISERS GET IMMEDIATE RESPONSE
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— Dana Joachim, V.P. Consumer marketing, IDT — Gloria Hsiao, Marketing Dir., Loftworks
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—Adam Hanan, VP, Entertainment Outlet
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—Ron Soloman, Owner, New York Wholesale
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— Sam Nektalov, President, QuickPASS




ADV ERTISING SOL UTIONS

Exclusive sponsorship of amNewYork’s sections:

Weather, Weekend, Tech, Style, Careers, Travel, Dining Out,
City Living, Eating well, Music, Health, The Buzz
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Daily contest to win a prize to run within the first 10 pages of the
paper— readers are posed a question and they can go on-line to
find the answer.

B

» Back Cover — the only billboard on the Subway that changes every day
Front page strips

Center Spread — create a pull-out that people can keep

Wrap — cover the paper your message

Hawker promotions & sampling
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